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KOHCYyIbmanm komnanuu RSconsult

FDC}’,EIHPCTBEI—IHHH H 001IecTBeHHAN noaacpAaRKa MaJibIX H CPCAHHX

npeanpusaTui (MCII) B Poccuu

AHHOTALUA

Craths nocBslIeHa 0030py CTPYKTYP MO JICPKKU MaJIoro OusHeca B
Poccum. Oco0oe MecTo yAENeHO BOIPOCaM KOHCYJbTAallHOHHOM
MO/UICPIKKH MajIbiX M CPEAHUX MPEANPUITHI. MMOKA3aHO MPAKTUYECKOE
OTCYTCTBHE MapKETUHIOBOM 10/1/IePIKKH 1o BOIIpOCaM

KDHK}’DEHTDCHDCOﬁHUCTH H KIIHCHTOOPHCHTHPOBAHHOCTH.

Ki1roueBsble cj1oBa:

MapKeTHUHT, MaJIbIF OM3HEC, MaJloe NPeANPUHUMATEILCTRO, TTOAIeP/KKa

MAalioro ousHeca
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Sidorchuk, Roman, Ph.D.,
assistant professor of marketing
of Plekhanov Russian University of Economics,

company RSconsult consultant.

The state and public support for small enterprise (SME) in Russia

Abstract

The article provides an overview of the structures to support small business in
Russia. Particular attention is paid to issues of consultancy support to small and
medium enterprises. Displaying the virtual absence of marketing support for

competitiveness and customer ovientation.

Keywords:

marketing, small business, small business, small business support
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3HAYMMOCTH METO10B NA0JHK PHJIEHINH3 (CBA3M ¢ 0011eCTBEHHOCTHIO) B
cHcTeMe o0pa3zoBaHusA

AHHOTALIUA

B cuny 4pe3BbIMaMHOW JTMYHOCTHOM 3HAa4YMMOCTH BbIOOpa 00pasoBaTebHON
TPAacKTOPHH, JIMYHBIE KOHTAKTHI B KOMMYHHMKALUMAX O MOBOJY 00pa3oBaTelibHBIX
yciyr obnagaior  BechbMa OOMBIIOH 3HAYMMOCTBIO. ToT ¢akr, 4TO YpPOBE€Hb W
KayecTBO 00pa3oBaHus MOTYT HAAO0ATO OINPEAeIUTh MPUHAICKHOCTh JUYHOCTH K
OIpe/ie/IeHHOM COLIMAIBLHOM IpyIiNe, CYHECTBEHHO MOAHUMAET 3HAYUMOCTb METO/IOB
“public relations”. Bmecte ¢ tem B cdepe o0pa3oBaHus TOCyAapcTBO HPH3BAHO
BBIMOJIHUTH JOCTATOYHO creru(uieckue (YHKIHH, MO CYIIECTBY HEBBIIOJHUMBIC
ApYyruMu cyObekTamMu B MOTpeOHOM MacmTtabe. DTO CO3[@aHue, IMOJJIepKKa H
yKperuieHue OmaronpucToiiHoro obdmectBenHoro MHeHus (“public relations™),
MO3UTHBHOTO MMHIKA COIMAILHBIX MHCTHTYTOB OOpa3oBaHHsA, B TOM YHCIE Kak

CpeaH HacCelCHHA, TaK ¥ B Kpyrax paboToaaTeneii.
KuiroueBnblie cioBa: Meponpusatus nadiuk puieiiinnz. @opMUpOBaHHE UMHKA.

Pemmyraums oOpasoBarensHoro yupexaenusa. llognep:xanme wmmumpxa. Cosnanue
u3BecTHOCTH. OOpa3zoBarTeibHble HporpaMmbl. IPPEeKTHBHOCTL 00pa30BATEIBHOIO
yupesxjieHus. OOrecTBeHHble opraHuzauuu. Acconuanuu. Paspaborka ruiana

neucTBui. OLEHKa pe3ynbTaToB.

RePEc: M13, M31, A2, 12
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YK 659.1+339.138
Zotov, Viktor, Ph.D.,

assistant professor of marketing the
of Plekhanov Russian University of Economics
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The importance of methods of public relations (PR) in the education system

Abstract

Due to extreme personal significance of the choice of educational path, personal
contacts in the communications regarding the educational services have a very big
importance. The fact that the level and quality of education can be a long time to
determine the identity card of a particular social group significantly raises the
importance of methods of "public relations”. However, in the field of education the
state is to perform very specific functions that are essentially unattainable by other
entities in need of a scale. It is the creation, maintenance and strengthening of decent
public opinion ("public relations"), a positive image of social institutions of

education, including both the public and employers in the community.

Keywords: Public relations activities. The formation of the image. Reputation of
educational institutions. Maintaining the image. Creation of fame. Educational programs.
The effectiveness of an educational institution. Public organizations. Association. Develop

an action plan. Evaluation of the resullts.

RePEc: M13, M31, A2, 12



Aypuan Maprerunur MBA. MapkeTHHIroBoe ynpapJjJeHHe npeanpHaTHEM. 2012, Boimyckl
Journal Marketing MBA. Marketing management firms. 2012, Issuel

YK 339.137.2+339.138

Myxamerraauesa JIL.H.,

CTY/IeHTKa 3 Kypca
Kazanckoro (IIpusomkckoro)
(penepanbHOTO YHHBEPCHTETA

Leisan_m_90(@mail.ru

OueHKH KOHKYPEHTOCIOCOOHOCTH perHoHoB (Ha npumepe [IpuBoikckoro
(denepaibHOr0 OKpyra)

AHHOTALIUSA

B  pabote MPUBEICHLI ~ HEKOTOpPbIE  pe3yJbTaThl  aBTOpa 110

KGHK}-’pEHTﬂCHOCﬂﬁHDCTH HCKOTOPLIX PCIHOHOB Poccuu.

K.J]IU"IEB]:JE CJIOBA4. KUIIK)’[JEI—ITDCHDCDGHDCTI}, PETHOHAIIBHOC PAa3BHUTHE,

PETHOHEI Poccumu
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Muhametgalieva, L.,
3rd year student

of Kazan Federal University
Leisan m 90(@mail.ru

Estimates of regional competitiveness (for example,
the Volga Federal District)

Abstract
The paper presents some results of the author on the competitiveness of certain

regions of Russia.

Keywords: competitiveness, regional development, regions of Russia
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OuneHKH Ka4YecTBa 0TPACJEBOH CTPYKTYPbl IKOHOMHKH

AHHOTALIUSA
B craTbe cpaBHUTENBHBIA aHAJINU3 JIBYX METO/I0B OlLIEHKA Ka4yeCcTBa OTPAciIeBOH

CTPYKTYPBI DKOHOMHKH psla CTPpaH € HCITOJAB30BaHUEM MCTO/1a OaTbHBIX OLIEHOK H

METO/Ja HHTCTPAJIbHBIX TI OKazaTeneH.

Ki1roueBsble CJIOBA: oTpaciiesas CTPYKTypa , Ko3(QPHILHMEHT PAHrOBOM KOPpeIsaIHu
Cnupmena, MeTojl Oa/UIbHBIX OLIEHOK, METO/l HHTEIrpaJIbHBIX [OKa3aTeliei,

sKoHOMHKa Poccun.
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Muhametgalieva, L.,
3rd year student

of Kazan Federal University
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Assessing the quality of economic structure

Abstract

In this paper a comparative analysis of two methods for quality assessment of the
sectoral structure of economies of a number of countries using the scores and the

method of integral parameters.

KE}W(H‘JS industry structure, Spearman rank correlation coefficient, the method
scores, the method of integral parameters, the Russian economy.
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