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baiikun C.A., acnupanm coyuonoeuueckozo paxvismema Capamosckozo 20cyOapcmeeHHozo
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OnTumuzauun ¢gpopm coOCTBEHHOCTH /IJISI HHHOBAIIMOHHOM JKOHOMUKH P®

AHHOTALMS

B cratbe wM3maraeTrca OpUrHMHaIbHAss  aBTOPCKasg KOHUENUMA 10  YIYHIIEHHIO
knaccupuxkatopoB (opm yuéra COOCTBEHHOCTH, KOTOPYH) AaBTOP HCMOIL3YET Kak
MPEANOCBIUIKY K PECTPYKTYpPH3alMd MHCTPYMEHTapus coLMojora Ui IIyOOKoro
M3YUYCHHS, YCOBEPIIEHCTBOBAHUS COCTOSHUSI W Pa3BUTHS 3KOHOMHMKH Poccum Ha HOBOM
MCTOPUUYECKOM 3Tare pa3BuTus. boraTelil pakruueckuil Marepual, cocTaBUBIIMI 0a3y s
M3JI0)KEHHBIX B CTaTh€ TEOPETHMUYECKUX IOCTPOEHUM, aBTOpP HAKONWI, u3y4as OO0JbIIOM
MACCHB  HAy4YHOM  JnuTeparypel. bnarogapsi  NOMyISpHOMY  M3JI0KEHHID,  HE
eperpy>KeHHOMY CIIeUaJbHbIMH TEPMHUHAMH, CTAThsl MOKET OBITh II0JIE3HA HE TOJBKO
npodeccHoHANBHBIM colMoioram, (uiocodaM M IKOHOMHCTaM, HO BOOOINE BCEM, KTO
HHTEPECYETCA TEMH aKTyaldbHBIMHM TMpoOIeMaMH, KOTOpPBIE pacCMaTpUBAIOTCS B paMKax

COOTBETCTBYIOIIHMX HAYK.

Kiaouensble cJioBa:

RePEc: H75: 118



AKypunan Maprkerunur MBA. Mapkerunrosoe ynpagpjaenue npeanpusataem 2010, tom 1, Beinyck |
Journal Marketing MBA. Marketing management firms. 2010, Issue 1, Volume:l

Baykin Stanislav, graduate faculty of Sociology Saratov state university of N.G.Chernyshevsky

E-mail: life-kadet@narod.ru

Optimization of ownership for the innovation economy of Russia

Abstract

In article the original author's concept on improvement of qualifiers of forms of the
account of the property which the author uses as the precondition to re-structuring of
toolkit of the sociologist for deep studying, improvement of a condition and development
of economy of Russia at a new historical stage of development is stated. The rich actual
material which has made base for theoretical constructions stated in article, the author has
saved up, studying the big file of the scientific literature. Thanks to the popular statement
which has been not overloaded with special terms, article can be useful not only to
professional sociologists, philosophers and economists, but in general to all who is
interested in those actual problems which are considered within the limits of corresponding
sciences. The author will be deeply grateful to readers for responses and critical remarks

for 1ts work.

Keywords:
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matveevatfiawmail.ru
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Ounenka K‘ﬂHK}'pEHTDEHDCDﬁHDCTH KOpHmopaTHBHBIX KPCAHTHBIX MNPpoOAYKTOB

peruoHajibHbIX 0aHKOB KemepoBckoii od1acTu

AHHOTALMSA

B nanHOi crarbe paccmarpuBaercd OJUH M3 (DAKTOPOB, ONPEICISAIOIIMHA YCHelHoe
(GyHKUMOHMpOBAaHUE OaHKa — MPENOCTABIAEMbIE UM KPEIHUTHBIE MNMPOAYKTHL. ABTOPBI,
OCHOBBIBasCh Ha MeToauke [lanTa, onpenenstoT KOHKYPEHTOCIIOCOOHOCTE KOPIIOPATUBHBIX

KPEAUTHBIX IPOYKTOB PEruoHalIbHBIX OaHKOB KemepoBckoi obnacTw.

Knto4uerbie cioBa: KOHKYPEHTOCTIOCOOHOCTh, KPEAMTHBIA MPOAYKT, PETHOHANBHBIN DaHK,

KOpHnopaTHe HBIH KJIMEHT.
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Mamzina T., Ph.D., assistant professor chair Finance and Credit Kuzbass State Technical

University, matveevatfl@mail.ru

Djatlova N. graduate chair Finance and Credit Kuzbass State Technical University, e-mail:

natal 3135@yandex.ru

Evaluation of the competitiveness of corporate credit products to regional banks in

the Kemerovo region

Abstract
This article discusses one of the factors determining the success of the bank - provided they
credit products. The authors, based on the method of Paita, determine the competitiveness

of corporate credit products to regional banks in the Kemerovo region,

Keywords: competitiveness, credit product, regional bank, a corporate client.

RePEc: G21
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I'OY BIIO «Boponexckuil rocy1apeTBEHHBIN YHHBEpCHTET», e-mail: sarkartur@ya.ru

Kobansin INadpudas CHaBUKOBHY, COTPYIHHK JeNapTaMeHTa 3ApaBooxpaHeHus BopoHexckoii

obnactu, e-mail: gabrielchik80@ vandex.ru

Posib cAaHATOPHO-KYPOPTHBIX YUYpe:KIeHHIl B NMOBBIIIEHHH KAa4ecTBA TPYAOBBIX

pecypcosB

AHHOTALHA

Hanbonee akTyanbHBIM U NEPCIEKTUBHBIM B PEIICHUH 3a7a4d 1O YKPEIICHHIO 310POBbS
HAallMM BBICTYIMAET CAHATOPHO-KYPOPTHOE 1eno0. B maHHOM cTaThe pacCMaTpHUBAIOTCH
NpUYKMHBI, O0OOCHOBBIBAIOIIME  HEOOXOJAMMOCTH  BMEIIATEIbLCTBA  rocyjaapcTBa B

peryJiMpoBaHue CaHATOPHO-KYPOPTHOIO PHIHKA C 3KOHOMHUYECKUX ITO3HLIMIA.

KawueBnbie cioBa: CAHATOPHO-KYPOPTHLBIC YYPCAKIACHHA, 3J0POBLEC, TOCYIAPCTBCHHOC

peryJiipoBaHHUe.

RePEc: H75: 118
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Sarkisyants Arthur Alexandrovich, Ph.D., Liski branch «Voronezh State University»,

e-mail: sarkartur@ya.ru

Kobalyan Gabriel Slavikovich, Voronezh region’s department of health-care, e-mail:
gabrielchik80@yandex.ru

Health-resort institution’s role for improving manpower resources.

Abstract

Sanatorium establishment field is one of the most important, modern and perspective to
reach the target how to support and care about national health. This article highlights the
causes why government should keep and eye on and take an active part in sanatorium
market development and regulation on economic basis.

Keywords: sanatorium establishment, health, state regulation.

RePEc: H75:118
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3axapos Cepreii BUKTOpPOBHY, kandudam sxonomuueckux Hayk, 0oyenm Kapeopsi « IKOHOMUKA U

npasoy Lllaxmunckoeo unemumyma (uiruanra) F'OY BIIO FOPI'TY (HITH)

Hcnoib30BaHHe KH3HEHHOH LIEHHOCTH MOKYNaTe/J e VI POCCHHCKON MOoJIe/IH

IKOHOMHKH (HA NMpHMepe aBToNnpoMa)
AHHOTALUA
PHCCMDTPEHD IMMOBCACHHUC TTPOH3BOIUTCIIA C YHCTOM YKU3HEHHOH HCHHOCTH IMOKVIIATCIA Ha

pUMEpPE POCCUMCKOTO aBTONPOMaA

KioueBble €10Ba: JKU3HEHHBIH [MKJI, MApPKETHUHI, aBTOIPOM, KU3HEHHAas LEHHOCTb,

TOBAp.
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Zaharov Sergey Viktorovich, Ph.D., senior lecturer, chair Economics and Law

Shachtinsky Institute (branch) SEI HPE SRSTU (NPI)

Using the value of life buyers for the Russian model of the economy (for example the

automobile industry)
Abstract
The behaviour of the manufacturer in view of vital value of the buyer on an example of the

Russian car industry is considered

Keywords: life cycle, marketing vehicles, automotive, life values, goods vehicle

RePec: C9, L62, M31
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Cunopuyk Poman PomaHoBuY MIL., emydenm I'V Boicuias wikona sxonomuruy, , e-mail
divinsknight@mail.ru

BnusHue cyBepeHUTETa rocyapcTB - wieHoB EBponeiickoro Cor3a Ha SdKOHOMHUKY
HalMOHAMLHBIX npeanpusaTuid EC

AHHOTALMS

CyBepeHHUTET CBSI3aH €  KOHKYPEHTOCHOCOOHOCTBIO 9SKOHOMHKH M OTHEJIBHBIX
npeanpuaTHii. TpyaHO 1aTh OIHO3HAYHYIO OIIEHKY CYBEPEHHUTETY rocyaapcTB-wieHoB EC.
ABTOp CcKJIOHSIETCS K ToMY, uTO nocteneHHo EC mpeBpamaeTcs B €HHYIO CTPYKTYPY, THe
MHEHHE OJ(HOM CTpaHbl Mepectaért uWrpark pemamimy pojib. COOTBETCTBEHHO,
cyBepeHuTeT rocyaapcte — wieHoB EC, ocobenHo crpanm BoctouHOit EBpomnsi, Oonee
clabbIX BO BCEX OTHOLIEHHAX, YEM MX 3alajiHble U CEBEPHBIE COCE/IH, YCTOHYHMBO MaaeT.

Kmiouessie cinoBa: Cysepenutrer rocyaapcts EC. Dxonomuka wu  CyBepeHHTET,
MPEANPHUITHE U CYBEPEHHUTET

RePEC: EQ,FO, H30

14



AKypunan Maprerunur MBA. Mapkerunrosoe ynpagpjaenue npeanpusataem 2010, tom 1, Beinyck |
Journal Marketing MBA. Marketing management firms. 2010, Issue 1, Volume:l

Sidorchuk Roman R., Jr., student of SU Graduate School of Economics, e-mail divinsknight@mail.ru

Influence of the sovereignty of States - members of the European Union on the economies
of the EU national enterprises

Abstract

Sovereignty is linked to the competitiveness of the economy and individual enterprises. It
is difficult to give an unambiguous assessment of the sovereignty of member states. The
author is inclined to think that the EU is gradually transformed into a single structure,
where one country's opinion ceases to play a decisive role. Accordingly, the sovereignty of
states - members of the EU, especially in eastern Europe, weaker in all respects, than their
western and northern neighbors, steadily decreases.

Keywords: Sovereignty of the EU. The economy and sovereignty, and sovereignty of the
enterprise

RePEC: E0,FO, H50
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